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In 1996 David de Pury, Guillaume Pictet, Henri Turrettini joined forces to create their company, de Pury Pictet Turrettini
& Cie S.A. (PPT). The firm provides both wealth management and asset management services to offer our high value
added strategic adeibased on our advanced skills and experience to our private and institutional clients.

PPThas always demonstrated a great capacity for innovation, notably as a pioneer of iresgsinssie It is the

owner of the Buy and Care® strategy, manatiex Gadmos European Engagement Fund, Castensced CHF and

Cadmos Peace Investment Fund and advisor to the Cadmos Emerging Markets Engagemehe Fiedhaos Swiss
Engagement Fund. PPT ensures the f utiscsignatatio thesUniged ency ,
Nationssupported Principles for Responsible Investment (PRI) since 2008.



FOREWORD

Since 2006, the Cadmos Funds have successfully countries. This is to be done primarily by promoting
delivered strong financial performance combined with  patnerships which can better address global challenges

tangible impactsThis report provides a complete and explains our propensity to present Cadmos in
overview of theunderlyingBuy & Car@ investment connection with SD@7.The companies haveaced
strategy. We were indeed among the pioneer positively to this unique experixesed engagement
shareholders &pply active ownership to active portfolio

managementVe engage directly asgstematicallyith We furthermore launchduet Cadmos Peacerestment

our portfolio companieto help them integrate their Fund in January 2018 in cooperation with the
most materialenvironmental, social and PeaceNexus Foundation, which provided
governanc€ESG) or sustainabiy topics the necessary seed capital. This is to our
into their corporate strategy. knowledge the first Fund designed to

directy  address  UN  Sustainable
De Pury Pictet Turrettini & CieRT) and SUSTAINABLE Devel opment Goal 16, def i
BHP & Brugger & Partnersollaborated DEVELOPMENT promote peacef and inclusive societies for
closely on developing the assessment a = I sustainable development, provide access to
engagement process, which represer & :—,A S justice for all and build effective,
many years of combined engageme o | accountable and inclusive institutions at all
expertisesTheCa d mo s eRgagerdestd level$ .PeaceNexugprovides companies
goes well beyoraksimple dialogue with the with support on artorruption policies and
company &6rmanagement. Each year wd procedures, pcipation in  mult
providethem witha thoroughassessment PARTNERSHIPS stakeholder peacebuilding relevant
of their material sustainability topics FOR THE GOALS initiatives, confliesensitive human
followed bya feeebackon the identified resource or supply chain management,
gaps product stewardship in fragile countries,
oversight of private security personnel, etc.

In 2017 we added a wmeengagement
dimension to keep the Fundt the
forefront of innovationover the next
decadeWe decided to make our expertis
in impact financd PPT was among others
cofounder of Blue Orchard available to

This commitment to progress has been
acknowledged by investors, portfolio
companies and more recently, by the UN
supported  Principle of Responsible

1 PEACE, JUSTIGE In\PeRstment which Zhortlisted the pCadmos

listed companies. We therefore introduce AND STRONG Peace Investment Fund for the PRI Awards

the OEngagement for TangiblSDG INSTITUTIONS within the <category of
Impact® . Thi s engage [ a@waesship Project of the Yea .

companiesn settingup additional social .
impact projects linked to their core busines
and the seventeen SDGs

The joint participation of portfolio
managers and sustainability experts, who
together formulate progress

Today,our network of impact specialists recommendations in the engagement

which comprises among others Kaois, Kite meetings,is anotherkey differentiating

Insights, PeaceNexus, Earthworm and B&tPbring a factor for the Cadmos Funds. Through their active

wealth of expertise and knowledge to companigs. W engagement, portfolimanagers obtain ever deeper

them, wetypically foster the development of targeted i nsi ght into the sustainabil ity

blended finance instruments, make recommendations on models. The active portfolio management, active

aigmment of partnerships t o steWwadshfaDdadtiseengggement cothmnenth af the h t
leadership support, advise on improved SDG Buy & Car® strategy have played together outstandingly
communication, or suggest tangible peacebuilding wel. Theegach contri but edecardo t he st
relevant support for companies who are active in fragile and outcomes whiake publish every year.

SHORTLISTED CANDIDATE

de Pury Pictet Turrettini & Cie
(Switzerland)

Cadmos Peace
Investment Fund
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THE CADMOS FUND BuUyY & CARE® STRATEGY

PPT has always thought it unwise to igherighin Since 2006, ourrdmdminded and experienc@wrtfolio
investment decisionsh e need t o t ac kmaagéerh with waktrong finaciamand ESG skills are
challenges The aspirations of the international directly exercising their voting rights and are participating to
community have been captured in the seventeen UMur enggement meetings with compariégy are hence
Sustainable Development Goals (SGDs). Along with theesponsible for selecting twmpaniethat havehe highest
ongoing trends oflobal warmingpopulation growth,  potentialto add value to the portfolendto provide the
aging increase of violerdonflictsand urbanization, it necessary inputs to the companies to increaseapbaaity
hashecome evident thablving these goalsll posean to creak positivesociaimpacts.
even greatechallengeto human society antb the
sustainability of some business models. Adding the third impact dimensitm the traditional risk
return models providesore depth and perspectiveheir
However, irevery challenge, theres lepportunityand analysislt helps portfolio managers to focus on et
this is where Cadmos standompanieghat develop material issues and in particular on the solutions the company
business modetsntributing to soimgglobal challenges is developing to help solve global challenges and how
will continue tolead the markets and shape the convincingly it communicates them to the broad méamket.
competitive landscap&€admoé p o r mahagdrsi oparticular, e portfolio managr s 0 participation
therefore select highly profitable leadersvith a engagement meetings together with our external
sustainable competitive advantageistacklirg global sustainability experts has been instrumental to understanding
challenges armncontinuously finance themredium to how positive or negatiieSG impacts directly influence
long term growth performanceand risk. By selectingand engagindpighly
profitable transparent, impaconscious, innovatieaders
TheactiveBuy & Car® investmenstrategys based on  we can simultaneously achieve better financial performances,
the principles of active ownership. As active owners wgenerate positive impacts while being exposed to lesser risks.
influence the behavior of investee compaaied We indeed noticed through the years, soah quality
accelerate the transition to even more sustainableompanies are lesser @sqd toreputation risks, legal and
business models. litigation risks and even disruption risks

WHY CADMOS?

We select highly profitable and leading companies that finance their growth

Our

Bus.iﬂes S We favor transparent, impact conscious and responsible companies
Case

We provide the expertise to increase their competitive edge and social impacts

Our Values
& Purpose

Buy & Care®

O Active Portfolio Management — Select tomorrow’s winners
ur

S Olution Active Stewardship — Vote shares responsibly

Active Engagement & Impact — Engage for positive additional impact

We foster progress throughoure x per t dri ven,
power 0 JdHndulgem diahogue with companies.
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THE CADMOS FUND BuUY & CARE® STRATEGY

We have shown since 2006, thatBuy & Cafeactive ownership strategy can deliver better financial returns and more
impacts  thregboanding principlesave provedtb bereliable in the long term through changing economic cycles.

1.  Active Portfolio Management:
Every effort will be made to visit the compaaieincrease our understanding of
their sustaimble competitive advantage and of the quality of their
managemenOurin-depthanalysis strengthens our convictions
reduces portfolio turnover ahdncedransaction feeshile
enablingis todeviate from the benchmark¢e invest in
companies, not stocls.

2. Active Stewardship: (@)
We are proud to havmtegrated activeewardshipince CTIVE ENGAGEMENT %
2006 withirour Buy & Carestrategylt starts by IMPACT

exercisingur voting rightsand deepening our Expert driven to fi

knowledge of the 0 mp agovemade, management, - Sustainability integratio s
and financial structutdle actively fulfill théghts and - Tangible SDG impacts Integrated valuation model
duties as a responsibleareholde

3. Active Engagement & Impact:
As responsible shareholders, we agsess ¢ o mp a n ACTIVE STEWARDSHIP
financially materialistainabilityisks and opportunitie®ur
gap analysi&imulates tangibles improvementsheatpisus

to engagand supportompaniefn better integrating
sustainability into tirebusiness modéNe also stimulateaking
the SDGs a source of business value. We fiastaershipto create
tangible addition&DG impacts.

managers

esolutions

The Buy & Care® investment strategy, applied since 2006,
Is a cyclical process designed by PPT to better integrate
the financially material sustainability factors. Through
active ownership and direct engagement with companies,

wecanbetters el ect t omor r oim@es/eowri nner

portfo | i o sréwardimpdct profile.
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THE CADMOS FUND BuUY & CARE® STRATEGY

The Cad mo s

Engagement

Fund©os franchi se

1. Performance: The Cadmos Funateliver better lonterm riskadjusted performances
by actively investing in the most profitablerasitient leaders.

2. Risk: Resilience is evaluated through the Buy & Care® active ownership investment

strategy and by engaging with companies to reduce their unremunerated risks.

3. Impact: Intentional additional positive impact is sought and achiewed2€§06 by
providing expertise and helping companies progress.

The flagship Cadmos European Engagement Fund
has been managed since its inception in 2006 by
Christopher Quast together with Paolo Bozzo from
PPT.

The portfolio ty pically comprises around 35 high
quality companies. That concentration is combined
with a lower turnover rate, which increases the
quality of the dialogue.

The turnover rate is good proxy to assess the
effective long-term orientation of a portfolio

management strategy. According to UCITS
calculations, the average turnover rate of the Fund
in the past 10 years is at 7%.

The performance of the Fund compares well with

peers. Over the years, the Fund has consistently
ranked in the second quartile of its peer group of
European equity funds.

Class A: LU0269642889Retail)
Class B:LU041299720€Institutional)

The Cadmos Emerging Markets Engagement Fund
has been managed since its inception in 2009 by
Wojciech Stanislawski together with Juliette Alves
from Comgest.

The portfolio typically comprises around 40 high
quality companies and according to UCITS
calculations, the average turnover rate of the Fund
in the past 5 years is at 26%.

Cadmos Emerging Markets Engagement Fund has
been quite stable over the past years. Its
performance has allowed the fund to rank
consistently in 2nd quartile of its peer group of
global emerging markets equity funds.

ClassA: LU0412997545Retail)
Class B:LU0412997628Institutional)
Class I:LU188153976§Institutional)

The Cadmos Swiss Engagement Fund has been
managed since its inception in 2014 by Alexandre
Stucki together with Nathalie Kappeler from
ASIM. ASIM was founded in 2006 and focuses
exclusively on managing Swiss equities.

The fund invests in about 30 high quality
companies and the average wurnover rate of the
fund in the past 5 years is at 16%.

The performance of Cadmos Swiss Engagement
Fund compares well with peers. On 5 years it
ranks in the 1st quartile.

Class A: LU104522696 3 Retail)
Class B:LU1045227185Institutional)

the Cadmos Peace Investment Fund was
launched in January 2018, and is managed by
Paolo Bozzo together with Christopher Quast
from PPT. It was recently shortlisted by the UN
PRI for the PRI Awards in the dActive Ownership
Project of the yearé category.

This global equity fund is also very concentrated

with 30 to 35 companies. Since inception, the
turnover was at 6% and the Fund ranks in the 1st
decile.

The Cadmos Peace Investment Fund provides a
solution for investors seeking both market or

above market financial performance and positive

impacts on peace and stability. It has been
launched in cooperation with the PeaceNexus
Foundation. They provide support to companies
on anti-corruption policies and procedures,

participation in multi -stakeholder peacebulding

relevant initiatives, conflict -sensitive human
resource or supply chain management, product
stewardship in fragile countries, oversight of

private security personnel, etc.

Class A: LU173110430QRetail)

[5]
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1. AcTivE PORTFOLIO MANAGEMENT

Over the years, our approach has evolved steadily, steeréd business model is only sustainable if it appropriately
by the Cadmos portfolio managers. We begin by screeninimtegrate sustainabilityssuesand effectively drives the
the healthiest investable companies in a predefinedransitions which are reshaping an industry. Appropriately
universeln our bottomup stock selection procese positioning a company to the pace of the energy,
select only profitable, organicafirowing, sustainable technological, nutritional or any other transition often
businesses exposed to attractive end markets or seculproves critical.

trends. Primarily for this reason, the Cadmos Funds do

not invest in tobacco companies or arms manufacturersype delicate task of analyzing management quality is made
We do not apply any further exclusions except Whengasier by our visits and discussions, which enhance our
specificallasled by our clients. ability to evaluate the co

reportsand its concrete actions. By going beyond the

nsi

We look for companiesith strong financialatiosand companyds reporting and meet.i

profitability levels that enable them to finance further sharpen our investment convictions.

growth while rewarding their shareholdefsese

companies will be accompaniedlye rigorougnancial When constructing the portfalive apply various

and qualitative alysis through company visits and techniques to check that the companies thagsites are

external reviews. These steps will lead to a bettehot gyerpriced. The higjuality companigsusidentified

understanding of -termhgowtlc 0 mg,& Brbsent fractlve®Poténtial for gains in the medium

prospects, the sustainability of their competitive ang jongterm. Our practical experience with applying

advantage, their management quality, margins, balanCgtegrated valuation models obliges us to remain modest

sheet quality arcash- flow generation. and conscious thdt is a continuous, difficult learning
process

CADMOSOG COMPANY ANALYSI S AND PORTFOLI

impact)

Valuation

Valuation multiples

Portfolio
construction

25-40 companies

* The Peacebuilding Business Index (PBBI) only applies to the Cadmos Peace
Investment Fund. This specific screening allows to favor companies which have a net
positive peacebuilding impact aedce a higher willingness to improve their peace
promoting busiess practices linked to SP6. Read more on next page.

Constructing the portfolio involves the rigorous selection of only those companies with the strongest potential
outperformance in the medium to long term. This concentration is desirablese thieary engagement fund, since it
means that the cost of the shareholder dialogue with thgemama of invested companieay be contained That
concentration is combined with adoturnover rate, which increases the quality of the dialogue. We do not set ourselv
atrackingerrorratio target but the ratio is usually rather high. The indices should not influence the aeestinant
process but serve solely as anakagemembol. Moreover, the loAgrm performance can be significantly increased with
the additional support of an excellent selling discipline. Changes in the fundamentals, risks or valuatierlyohghe
together with the quality of the dialogue, willinfe nce t he porbohotompmapéadgadmayuv e
lead to decisions to sell or buy more.

(6]
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1. AcTIVE PORTFOLIO M ANAGEMENT

Companies from the Cadmos Peace Investment Fund undergo a n additional screenin g

The Cadmos Peace Investment Fund invests only iWVe also consider companies with a strong presence on the
profitablecompanies that hapeeferablya highnet positive ground either through business partnerships in fragile states via
peacebuildingnpact according to tfReacebuilding Business their supply chain or through the sale of products and services
Index (PBBI). We believeconflictsensitive and peace ThePBBIthen ranks these 3@0mpaniesaccording to their
promoting business practicea financially material topic for peacebuilingsensitivity based on the three levels of analysis:
all companies highly involved in fragile markéts are global peacebuilding related ESG policies (25% of the final
convinced that companies that are adapted to performingcore)local ESG practices (25%i)d the local peacebuilding
responsibly in the complex environment of cosgftiohe practices (50%)The PeacebuildirBusiness critef@BBC),
countries are more likely to be resistant to shocks andlso developetly the PeaceNexus Foundation, provides a
outperform their peer€ompanies which manage to do good referencef r amewor k t o evaluate compar
and responsible business in fragile countries, are in gendsehaviour. This information is gathered from various sources,
more preactive and rdgent businesses, who benefit from i ncl udi ng companiesd global and |
their first mover advantage and their local knowtddge and local media and reporting taksholders such as trade
marketto grow their business faster than their peers nounions and nogovernmental organizations.
present in these fragile countrieswdio are notacting
responsiblyMoreover, these companies thaest highly in ~ Companies with a PBBI score of more than 50%20®%0
the confliciprone countries or have a strong presence on theompanies) are eligible for inclusion in the Cadmos Peace
ground through business partnerships via their supply chaimvestment FundBut since peacebuilding data are mainly
are likely to contribute more to peace. qualitative, andew information can emerge at any time, an
advisory committee comprising PPT &nel PeaceNexus
The underlying PBBImethodology developed by he representatives may nevertheless decide to qualify any of the
PeaceNexus Foundation all@boration with the ESfating remaining companiest present31 of the 3Zompanies in
agency Covalences instrumental for the pselection of  the Fundscore above 50% in the PBBdex.Facebook was
potential companies for the Funde Wégin bgelecting 300  included in the Fund despite its low PBBI score, due to indices
investable largeand midcap companies with the biggest showi ng the companyds willingne:¢
economic impact in the 75 most fragile cosatrrmain intention to hire a human rights policy director responsible for
source of data for economic impact in fragile states is theonflict prevention and peacebuilding.
Financial Times fDi Markets database. The fDi Markets
provides information per company and country on
investment projects, foreign direct investment and the
number of jobs created.

PEACEBUILDING BUSINESS INDEX- RANKING

Local
PBBI Global ESG Local ESG Peacebuilding

Company Final Score Policies (25%) practices (25%) practices (50%)

Company A 1 85% 78% 86%
Company B 2 81% 82% 78% 83%
Company C 3 79% 71% 79% 84%
Company D 4 79% 83% 81% 77%

Company XYZ 300 30% o 24% 33% 40%

source: COValence

1 For further information about the screening process and the Peacebuilding Business 3. For further information about the Peacebuilding Business Critasa, ple

Index, please refr: https://peacenexus.org/wgontent/uploads/2019/06/PBBI refer to: https://peacenexus.org/vepntent/uploads/2019/06/PBBI
methodologfinal_update29.05.2019.pdf methodologyfinal_update29.05.2019.pdf

2. We use a consensus approach to identify the states that can be 4. Pleasereferd7 ways business can be agents for pe
considered fragilé/e aggregate nine existing lists that select or rank Forum, May 2018ttps://www.weforum.org/agenda/2019/05/Faysbusiness

countries based aniteria such as the risk of armed conflict, the level of canbeagentdor-peace/

development and the respect for human rights. Through this approach, we
identified seventfjve fragile states in 2018.

[7]
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2. ACTIVE STEWARDSHIP

Voting provides our portfolio managers with valuable VoTING GUIDELINES

i nformati on about t he o}

governance. It is also a necessary first step before

engaging with the managemé&ihen we feel it can STRUCTURE OF THE BOARD OF DIRECTORS
accelerate a companyde tr 1. Electlpnpflndlv@ualboardmembers itate t
collaborate closely with other investors tdileoa 2. Functioning and independence of the

shareholder resolutioRew professionals would deny various committees

that the skills, independence and availability of a board 3. Separation of CEO function and chairman

of directors are critical oftheboard ofdirectors e. The
effects of a capital increase, feamaple, will be felt 4. Granting of the discharge

immediately. For PPT, exercising the right to vote is first

and foremost a financial responsibility. TRANSP ARENCY AND COHERENCE OF THE

REMUNER ATION STRUCTURE
The Cadmos portfolio managers define their voting 5. Appropriate structure of the remuneration
positions by studying the analysesrofual general system for the executive committee
meetings AGMs) and the voting recommendations 6. Appropriate structure of the remuneration
supplied by various proxy advisory firms. They have the system for the board members
rights a n d t he duty to devi s
recommendations, should they find that these do not STRUCTURE AND OWNERSHIP OF SHARE
take full account of the «(cppTaL el s and
particularies or do not correspond to their respective
internal voting guidelines, which are available on
request. For the European, Swiss and the Peace
Investment Fund, the selected proxy advisor is Glass
Lewis. This independent agency is a leading provider of
govenance assessment and voting advice and covers B
more than 23,000 companies in more than a hundred SHAREHOLDERSG RI GHTS
countries. It can supply consistent assessments Amer|1dments to afrt'%les ?]f zlidssomatlé)n, .
throughout all the countries represented in the Fund. tegkueivt;??:]rgggbfe: EIETENE (475 St e
For the Cadmos Emerging Markets Engagement Fund,
Comgestvorks with Institutional Shareholder Services
(ISS) and benefits frataglobal reach: ISS has nineteen
offices worldwide and an experienced research team
fluent in twentffive languages.

7. Approval of accounts and allocation of
profits/dividends

8. Appropriate capital structure

9. Appointment of the auditors

For reporting purposes, we appl
voting guidelines, grouping the items under discussion

at an AGM into four topics: the structure of the board

of directors; the transparency and coherence of the

remuneration structure; structure and owarship of

share capital; and sharehol der ¢

]



3. ACTIVE ENGAGEMENT & IMPACT

Through direct, expedriven and regular engagement meetings withooysaniesCadmospromotes change and
progress and sputeemonto enhariag positive impacts.df our portfolio manageésand hencéor our investors it
leads to bettarderstanding ¢fow convincingly the company is addressing its material sustainability topics.

TheCadmosd engag e imdvofdld gnd @ineseosashieve two objectives :

Engagement for the | ntegration of Sustainability Engagement for Tangible SDG Impacts
Engagement fahe strategimtegratiorof sustainability Our dialogue with the investee compatogsther
into the business moddl s t he Cad mo s withuertelraléexpertss also geared to achieving
overarching goal and their commenomnator. All our additionasocial impct and making the SDGs a source
dialogues and engagememtetings are designed to of business value.

motivate companiest only togive greater consideration
to the tangible financial risks of inaction, negligence or For selectedompaniesour specialized social impact

even unlawful behavior bassentiallyo increase the specialists at Kois, Kite Insights, PeaceNexus,
integration of the key material environmental, social and Earthworm, BHP as well as other selected
goverrance topics into their strategy and communication. organisations, initiate this mawpportunitydriven
engagement approachhey provide support and
We view this true integrationsafstainabilitfactors into foster the development of tangible social impact
the heart of a companyds stprofette h¢ludipgn dargdtedi Iblendedp dimarcé i ons as
the next majomilestone To reach it, our engagement instruments such as social impact bonds, partnerships
goes well beyond simglei al ogue wi t h t hwith csocralp entesprisas, improved SDG linked
management. Each yedhe portfolio managers arair communication, capacity building, executive training
expertsmake clear progress recommendabassd on etc. Mre specifically for the Cadmos Peace
an assessmeof eachcompang identified gapsThe Investment Fundon anticorruption policies and

companies are often aware of their challenges or ready to  procedures, participation in  mustékeholder

consent tocertain adjustments, particularly as these are  peacebuilding relevant initiatives, cordéasitive

proposed by a loyal investor and come with expert advice.  human esource or supply chain management, product
stewardship in fragile countries, oversight of private
security personnahdon SDG 16reporting.

The objective of these specific engagements is to

support portfolio companies to harness partnerships

(SDG 17t o advance the SDGOds at a
with greater effectiveness than they could alone.

Theserecommendegrojects are always linkedhe
com@mnied c or e and airstd strengtten the
sustainable competitive advantage.

As a longterm investor, we value additional social
impact and in particular more resilient companies
as a potential means to strengthen our portfolio
compani esd0 competieti ve

dvant
contributing to the SDGOSs

a
0

16 P Engagement for Tangib®G Impacs. Cadmos Peace Investment Fund investees are systematically
AIETH introduced to the PeaceNekmindation. Btablished iSwitzerland iB009 it has built a unique expertise
2 in business and pea@egether with NexusVesting, Covalesoe its network of experts, thapvide
! capacity building services to orgainnsallowing them tincrease their effectiveness and contribution to
* | building more inclusive and peacsdigietieshrough peace promng business practices

17 Pmersues Engagement for Tangible SDG ImpaSttectedand relevan€admos portfolio companies benefit from
L specific advice related athrelevantS D G. @ hsis broad expertise is mainly provided by our engagement
partners at KiKLab. This joint venture between Kois in Brussels and Kite Insights in London, together with
BHP, Earthworm and other organisations. They are advising conmpareese additionabaial impact
through global partnershiasd strategic approaches to the global goals.

[9]
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ENGAGEMENT PROCESS

The table below provides an overview of the Cadmos engagement Arodess.s t e p sEndagementifor the t o 0
integration of sustainabiity ar e consi stent acr oss tangidle SOGpanisapphed n d s . Engag
whenever relevant and whenever we have identified specific additional social impact opportunities farAdl company

companies fronthe Cadmos Peatevestment Fund benefit from a SfiecdSDG 168 Peace promoting business

p r a c peaceluddimgngagementiesigned to stimulate the companies that are active in fragile countries to contribute

to regionaktabilization with additional peacebuilding initiatives

Compar ications and data

Progress on ESG integration, and on Company specific

engagement for additional impacts Portfolio manager decision

Engagement & Impact level assessment

17 e Iﬁﬁ.ﬁf‘
2 A

Engagement for tangible SDG impacts Assessment & Report

Fostering partnerships, peacebuilding Assessments and gap analysis

and tangible additional social impacts Progress recommendations

Engagement for the integration of sustainability

Presentation of findings, gaps and recommendations

The first step consists of c O@urengagement gamestudiidthe compapya ny 6 s s u st ¢
disclosures, as well as media publications and specific databases (CDP, PRI, Bloomberg, SASB etc.). For media
controversies and stories, they use the RepRisk database.

COMPANY DISCLOSURE EXTERNAL PUBLICATIONS

(19



ENGAGEMENT PROCESS

Our engagement team leasdensed all the material issues affecting the companies into nine topics. Together these topics
encompass all the issues identified by traditional sustainability frameworks such as the UN Global Compact, the Global
Reporting Initiative, the UN Guidingiftiples and the Sustainable Development Goals. Unlike those frameworks, we

have all owed the topics to overlap rather than making thei
issues instead of generic categories. Human righas ajgpear as a single topic. Instead, particularly in the light of the

UN Guiding Principles on Human Rights, they are considered overarching, and are integrated into all nine topics. We
believe that application of the UN Guiding Principles on Businddsilanda n Ri ght s, known as t he
will represent the main challenge for large multinationals. Moreover, these principles rightfully regard climate change as a
humanrights issue.

o
Py

ProbucT
ENVIRONMENTAL
IMPA CT

Companiesareexpectedto promote practicessuchasenvironmental responsibilit y,resource
efficiency andpollution prevention acrossthefull life cycleof their products and services.

Companiesareexpectedto cut GHG emissions in their own operations and value chains,

CLIMATE CHANGE ; o ! -
fosterlow -carbonsolutions, and mitigate and/or adapt to theimpacts of climate change.

IMPA CT

SUPPLIER
ENVIRONMENTAL
IMPA CT

Companies are expectedto apply due diligence in their relationship with suppliers to
prevent and mitigate negative environmental impacts andto engagewith them to promote
andfoster positive environmental impacts.

Companiesareexpectedto exercisedue careand foresight in their management of products
and servicesto systematically prevent potential negative social impacts or foster positive
impacts along the full life cycle.

PRoODUCT socIAL
IMPA CT

Companiesareexpectedio assesshe rights and interests of communities , identify
potential positive and negativeimpacts,avoid or mitigate negative impacts, foster positive
impacts and establish engagementprocedures.

IMPACT ON
COMM UNITI ES

Companies are expectedto apply due diligence in their relationship with suppliers to
prevent and mitigate negative socialimpacts andto engagewith them to promote and
foster positive socialimpacts.

SUPPLIER SOCIAL
IMPA CT

CORE LABOR
STANDARDS
COMPLIANCE

Companies are expectedto exceed corelabor standards (freedom of association, collective
bargaining, forced or child labor, discrimination, health and safety, etc.)and not contribute to
violations through their businessrelationships.

Companiesareexpectedto foster aloyal and diverse workforce by acknowledging,
understanding and proactively using differences amongpeopleto strike abalancethat
benefitsthebusiness.

DIVERSITY AND
EMPLOYEE LOYALTY

Companiesareexpectedto maintain compliance and demonstrate their adherence to
integrity, governance, and responsible business practices (bribery, moneylaundering,
collusion, taxevasion,fraud, insider trading, etc).

BUSINESSINT EGRITY

HO0ODOPOOO

Human rights do not appearas a single topic.
Instead, particularly in the light of the UN Guiding
Principleson Human Rights, theyareconsidered
overarching,and areintegrated into all nine topics.
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ENGAGEMENT PROCESS

From these nine materi al topi cs, we select the most mater
characteristics and industry sector. Ou r atrixror its owa | selectio
definition of its priorities. Nexdur analystei | | chal | enge gbilg®veiheonapraalanprecentorew by
recurring media controversies. In the third step, we consider the priorities set by specific sector framasvtitks suc

SASB Materiality MapeEk. This is an interactive tool that
industries and sectors. The final decision as to the maximum three most material topics is made by the portfolio manager,
considerig t he companyds business model and its development str

ProbucT ProbucT
ENVIRONMENTAL ENVIRONMENTAL
IMPA CT IMPA CT
CLIMATE CHANGE CLIMATE CHANGE
IMPA CT IMPA CT

SUPPLIER SUPPLIER
ENVIRONMENTAL ENVIRONMENTAL
IMPA CT ) IMPA CT

l \w%

M ATERIALITY M EDIA
M ATRIX CONTROVERSIES

PRobDUCT soclAL
IMPA CT

PRoDUCT socIAL
IMPA CT
IMPACT ON
COMM UNITI ES COMM UNITI ES
SUPPLIER SOCIAL SUPPLIER SOCIAL
IMPA CT IMPA CT
CORE LABOR CORE LABOR
STANDA RDS STANDARDS
COMPLIANCE COMPLIANCE
DIVERSITY AND A Rigorous and transparent process DIVERSITY AND
EMPLOYEE LOYALTY ) _ EMPLOYEE LOYALTY
A Selecton of the most material topics

A Decision by portfolio manager

IMPACT ON

BusinEss SECTOR
M opEL FRAMEWORKS

< BUSINESSINT EGRITY % BUSINESSINT EGRITY

The final decisionasto the most material topicsis
made by the portfolio manager, consideringthe

compa n ybosmessnodelandits development
strategy. We encourage companies to better integrate
these topics intotheir strategy and report on them in
relation to their financial materiality.

[12



ENGAGEMENT PROCESS

The engagement process is a robust, comprehensi8pecific social impacembeddednessassessments are
met hodol ogy designed t o as sadustedafor dthebselacteth rn@npadniesa undemaomg atimey 6 s

preparedness to address its most material sustainability topiEsigagement for TangitBDG Impacsd . A knBastc i a |
Preparedness is assessed according to five criteria that dPavinershipsEmb eddedness 6 assessment
heavily on the UN Guidg Principles, particularly the selected companies anddo Peacebui |l di ng Embe

operational principles of policy commitmenttamdan rights  assessmeris conductedor all companies from the Peace

due diligence. The five criteria are: materiality; commitment almyestment Fund’he latteallows us to point out the financial

strategy; objectives and actions; indicators and monitoring; andteriality ofP e ac e Ne x u s 6y Bbsmes< €riteriai | d i n

achievements. These criteria @sed to identify gaps in the (PBBC)and motivatethe management bodi¢s follow-up

companyds preparedness t o awithdaurespsrtoisttesgthensheit peacesptomating dusinesss s u e
practicesThe six indicators below are taken directly from the

The assessment of reporting quality comprises six criterigibour, Sourcing and Stakeholder Engagement dimerisions

accessibility, clarity, comparability, accuracy, reliability ahé PBBC. They are also the most reported on within public

integration, to determine how wellthe mpany 6 s p wdchniestsat i ons

address the most material topics. We want to make sure in

particular that the reported sustainability data are linked Feacebuilding embeddedness assessment

financial reports or metrics (essentially top line, bottom linear . _
X Decent working conditions
risks).

Diversity/Non-discrimination _
We also ass e sesasanlirganadionam oo
governance. Four criteria measure the extent to whic Capacity buiding -
sustainability is integrate ral |l S
the level in the organization with ultimate responsibility fo Localengagement _
sustainability management, the extenthwthie company  Globalisectorialengagement _

involves and engages its employees and the extent to whic
engages its shareholders and other stakeholders.

The assessments of all these individual criteria are based on a
Fourth,we assess quantitatively how closely companies adhsiraple fourgrade scoring systeinom O to 3. Every score
to specific sustainability frameworks, such as the UN Guidimgmes with detaied commentarfrhese assessments are not
Prirciples, the UN Global Compact, the Global Reportingprimarily used to select the best companies but essentially to
Initiative and the Sustainable Development Goals. In the casmke them progress on their identified gaps to best practices.
of the UNGPs for instance, a company would receive the
highest score if it had adopted the reporting frameworkdn assessmergummary report is sent to eaclo mpany o6 s
established a human rightd@glperformed due diligence and highest executive and operational bodies. It aineslitect
implemented a remediation process. their attentiontrot hei r companyds strengt
and not on abstract scores or ratings. We focus on the main
sustainability gaps and improvement suggestions that we want
to addresslirectlywith the company. The assessment report
thus stimulates key company representatives to participate in a
constructive dialogue with the engagement team and the
portfolio manager

PRODUCT

@ ENVIRONMENTAL

AR 75

SUPPLIER SOCIAL )
IMPACT }
PREPAREDNESS REPORTING QUALITY ORGANIZATION FRAMEWORKS SOCIAL IMPACT

f\Iatenaht}' Access‘.b‘hty Strategy UN Global Compact Social Impact Partnership
Com'mm:nenr & Str.ategy Clarity Responsibility UN SDGs Embeddedness /
OF)]ectx\'es = Acluor%s Ac(_:u.r'a.cy Employee Inclusiveness UN Guiding Principles Peacebuilding
Indicator s & Monitoring Rehabﬂ.ﬁ"- Stakeholder Inclusiveness Global Reporting Initiative Embeddedness
Achievements Integration
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ENGAGEMENT PROCESS

At meetings with the companies, we insist on including representatives of both the investor relations and corporate social
responsibility departmenBy providing pragmatic help and advice and emphasizing the businessustamédility
includingpeacebuilding embeddednessirst enmurage the companies to better inte¢ifiaiemost material topics into

their strategy and operations.

Our assssment and through gap analysis give credibility to our recommendations, which are specific, tangible and easily
implementedAccording tot h e ¢ o Hepdibatk, wes adie the only asset manager to conduct meetings that bring
together the financial expestaf the portfolio manageand the sustainability expertise offeratidssenior consultants

of our external engagement team from BBRUgger & Partners.

Shareholder dialogue

ALed by PPTO sBruggken&iParimers:. BHP
A Participation of Cadm@ertfolio managers

A On-site visits or conference calls o

A Company @evel or board member participation

Objective

A Focus on financial materialifyush for integration
A Gap analysi$ Increase awareness to progress

A Progress recommendatier&timulate begiractices
A Raise interest on social impdetovide support

PPT and BHP collaborated closely on developing the assessment and engagement process, which represents many years
of combined engagement expertiseeinception of th&€admos Funds 2006 BHP&6 s e n genduessthe nt t eam
company assessments, and its senior consultants organise, coordinate and lead the engagement3mmentorgs. The
consultantbelowall have extensive expertise in advising companies on suistéssabi.

Senior Consultants— Engagement Team

Thomas Sireiff (Head Engagement Team) Andrea Giiumann Rahel Meyer Nicole Saunier
Ph.D. in Technical Sciences, Lic. phil. in Sociology & Business M.A. in International Affairs M.S. in Intl. Business and Politics,
M. Sc. Agricultural Sciences ETH Q University Zusich University of St. Gall - Copenhagen Business School
~ Parwmer, BHP = Senior Consultant, BHP <% Senior Consultant, BHP > Senior Consultant, BHP
CSR experience since 1996 L CSR experience since 2009 CSR experience since 2014 ‘ CSR experience since 2016
2 o w
Kathrin Brugger Pascal Liithi Chiara Rinaldi Marisa Hiisimann
MBA/Sustainability Management Lic. phil. in Int. Relations & Media MBA / Sustainability strategy B.A. in Political Economies,
Ml s)  Univessity Luncbusg . Univessity Zusich 's Bocconi, Milan S < University of Lucerne
-, ScoiorConsultant, BHP 2%, CAS in Crisis Communication 5 Senior Independent Consultant A= Senior Consultant, BHP
CSR experience since 2008.

N Senior Consultant, BHP CSR expericnce since 2004 \ CSR expericnce since 2016
A ~ CSR experience since 2005 ‘

During our engagementfor the strategic integration of
sustainability, we formulate clearrecommendations
supporting companies toprogress andbetter integrate
financially material sustainability topics into their
business model.
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